


2



3

A quick reminder
• The purpose of this research was to establish what New Zealanders think about school non-attendance, 

thereby establishing a baseline so that we are able to measure the impact of the campaign against its 

objectives (viz. Prioritisation and Perception).

• Almost 1,250 interviews were completed (mainly online and some by telephone) with a nationally 

representative sample of the general public, 18 years + between 14 and 20 June 2022.

• We over-sampled:

• Parents/caregivers

• Māori and Pasifika

• Areas where non-attendance is relatively higher.
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A quick recap of the results
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On an unprompted basis, respondents most 
frequently said kids were not engaged because of 

social issues
 Note that relatively few respondents (5%) mentioned ‘kids not attending/turning up to school’ at 
this unprompted level. The main themes mentioned were universally mentioned by all, regardless 
of parental status, ethnicity and geographic cluster.

Q6. When you think about kids attending school and engaging in learning, in your opinion, what are some of the problems facing schools, parents, whānau and communities in Aotearoa New  Zealand?



6

Opinion about home environments not being conducive 
differs markedly by the key audiences

Q6. When you think about kids attending school and engaging in learning, in your opinion, what are some of the problems facing schools, parents, whānau and communities in Aotearoa New  Zealand?

Statistically significant difference
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Opinion about poverty/cost of living also differs by 
the key audiences

Q6. When you think about kids attending school and engaging in learning, in your opinion, what are some of the problems facing schools, parents, whānau and communities in Aotearoa New  Zealand?

Statistically significant difference
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When prompted with a list of possible issues, two-thirds of 
respondents (63%) said ‘kids not going to school enough’ was a 

‘serious’ reason for their non-engagement in learning

• In comparison, hardly anyone said it is not a 

‘serious problem’ (5%).

• However, note the there is another 19% are 

on the cusp, thinking it is ‘somewhat’ of a 

problem, while 10% gave a neutral 

(indifferent) response.

Q7. Still thinking about possible problems, how serious do you think each of these are?
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In fact, it was seen as one of the Top Three problems 
seriously affecting kids’ engagement in learning!

Q7. Still thinking about possible problems, how serious do you think each of these are?

%
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Opinion about bullying affecting engagement differs 
by the key audiences

Q7. Still thinking about possible problems, how serious do you think each of these are?

67

68

%

Statistically significant difference
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Opinion about non-educational attainment affecting 
non-engagement also differs by the key audiences

Q7. Still thinking about possible problems, how serious do you think each of these are?

64

58

%

Statistically significant difference
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As does opinion about non-attendance affecting 
non-engagement

Q7. Still thinking about possible problems, how serious do you think each of these are?

63

54

%

Statistically significant difference
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Interestingly, many saw school non-attendance becoming 
an problem at the officially-defined regular attendance 

level

• 46% of respondents considered 

non-attendance became a problem at the 

officially defined moderate/irregular or 

chronic levels.

• However, it is notable that another 40% 

considered it a problem at the officially 

defined regular attendance level (i.e. 

missing no more than 1 day or less per 

fortnight).

Q10. When you think about kids not attending school enough, in your opinion, when does this become a problem for their learning?  Does it become a problem if they don’t go to school…?
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Awareness of the ‘official’ Ministry definition of 
non-attendance differs by the key audiences 

Q10. When you think about kids not attending school enough, in your opinion, when does this become a problem for their learning?  Does it become a problem if they don’t go to school…?

 ‘Official’ non-attendance is 2 days plus per fortnight.

Statistically significant difference
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Respondents most frequently identified parents/whānau 
as the main reason kids were not attending school

Q8. Thinking some more about kids not turning up to school enough to engage in learning.  In your opinion, what are the main reasons for this?
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Opinion about the extent to which disinterested and unsupportive 
parents/whānau are the reason for non-attendance differs

by the key audiences

Q8. Thinking some more about kids not turning up to school enough to engage in learning.  In your opinion, what are the main reasons for this?

Statistically significant difference
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Over 50% of respondents rated bullying, schools not providing kids with extra 
learning support or having the resources to follow up non-attendance as the 

reasons kids were not attending school

Q9. Using the scale below, please rate each of the following as a reason why kids are not turning up enough to engage in learning.
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Home schooling and children having other educational 
experiences were less frequently rated

Q9. Using the scale below, please rate each of the following as a reason why kids are not turning up enough to engage in learning.
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Opinion about bullying being the reason for non-attendance differs 
by the key audiences

Q9. Using the scale below, please rate each of the following as a reason why kids are not turning up enough to engage in learning.

%

Statistically significant difference
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Opinion about the lack of extra support being the reason for 
non-attendance differs by the key audiences

Q9. Using the scale below, please rate each of the following as a reason why kids are not turning up enough to engage in learning.

%
Statistically significant difference
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Opinion about a lack of follow-up resources being the reason for 
non-attendance differs by the key audiences

Q9. Using the scale below, please rate each of the following as a reason why kids are not turning up enough to engage in learning.

%
Statistically significant difference
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Many respondents thought that school non-attendance had potentially 
serious mid-long term effects, particularly in terms of leaving school without 

good qualifications and not having good options!

Kids not attending/turning up enough to school …

Q11. Thinking some more about this, how much do you agree or disagree with each of these statements?
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A little over one-third of respondents (37%) thought that school 
non-attendance was an issue affecting their community

Kids not attending/turning up enough to school …

Q11. Thinking some more about this, how much do you agree or disagree with each of these statements?
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Opinion about leaving school without good qualifications is an 
impact of non-attendance differs by the key audiences

Q11. Thinking some more about this, how much do you agree or disagree with each of these statements?

%

Statistically significant difference



25

Opinion about leaving school with fewer options is an impact of 
non-attendance differs by the key audiences

Q11. Thinking some more about this, how much do you agree or disagree with each of these statements?

%

Statistically significant difference
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Opinion about non-attendance being more of a secondary school 
issue differs by the key audiences

Q11. Thinking some more about this, how much do you agree or disagree with each of these statements?

%
Statistically significant difference
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Opinion about non-attendance being more of a primary school 
issue differs by the key audiences

Q11. Thinking some more about this, how much do you agree or disagree with each of these statements?

%
Statistically significant difference
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Opinion about non-attendance affecting Māori kids differs by 
the key audiences

Q11. Thinking some more about this, how much do you agree or disagree with each of these statements?

%
Statistically significant difference



29

Opinion about non-attendance affecting Pasifika kids differs by 
the key audiences

Q11. Thinking some more about this, how much do you agree or disagree with each of these statements?

%
Statistically significant difference
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Opinion about non-attendance being an issue affecting the 
respondent's community differs by the key audiences

Q11. Thinking some more about this, how much do you agree or disagree with each of these statements?

%
Statistically significant difference
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Parents/whānau are most frequently identified by 
respondents as being responsible for supporting kids to go to 

school

Q12. In your personal opinion, who should have responsibility for supporting kids to go to school?
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Opinion about parents/whānau being responsible differs by 
the key audiences

Q12. In your personal opinion, who should have responsibility for supporting kids to go to school?

Statistically significant difference
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The Ministry being responsible differs by the key audiences

Q12. In your personal opinion, who should have responsibility for supporting kids to go to school?

Statistically significant difference
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Respondents had a very low awareness of the availability 
of support services/programmes

•The graph to the right shows that 17% of respondents said 

they knew of some services/programmes that could 

support parents/caregivers, if they had a child that was not 

engaged in learning. 

•Therefore, the large majority (83%) didn’t know of any 

services/programmes. 
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Baseline conclusions
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Key findings re-visited
• ‘Kids not attending/going enough to school’ was not top-of-the-mind when 

respondents were asked about non-engagement (only mentioned by 5%).

• It became a problem for respondents after prompting – and then, it was one of the 
Top Three ‘serious’ problems (identified by 63%).

• Non-attendance was defined in different ways by different people (46% identified it 
using the ‘official’ definition).

• Respondents considered dis-interested, unsupportive and disengaged 
parents/caregivers/whānau were the main reason children were not engaged in 
learning and not attending school, followed by ‘poverty and the cost-of-living’.

• School-based issues (such as bullying, racism, schools not being more adaptable and 
school being boring) were also reasons respondents identified, but to a lesser 
extent.
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Key findings re-visited
• Respondents considered dis-interested, unsupportive and disengaged 

parents/caregivers/whānau were the main reason children were not 
engaged in learning and not attending school (49%), followed by ‘poverty and 
the cost-of-living’ (17%).

• School-based issues (such as bullying, racism, schools not being more 
adaptable and school being boring) were also reasons respondents identified, 
but to a lesser extent.
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Key findings re-visited
• The fact that children don’t go to school was acknowledged by many 

respondents as having an impact on outcomes, but not by all. For example:
•  Leaving school with good qualifications (67% agreed).

•  Leaving school with fewer options (61% agreed).

• Parents/caregivers/whānau were most frequently identified as being 
responsible for helping their children engage with learning and attend school 
(86%). However, the Ministry of Education is in second place (47%).

• Awareness of support services/programmes that might help 
parents/caregivers/whānau was very low (17%).
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What, realistically, can be achieved in the initial 
phase of the campaign?

• Raise awareness from the current 63% that non-attendance is a ‘serious’ 
problem, and that if it’s not addressed, there are medium-long terms impacts.

• Ensure everyone is on the same page in terms of when it becomes a 
problem – increase the 46% who believe non-attendance becomes a problem 
at moderate/irregular or chronic levels.

• Correct current misperceptions about who has the problem – that is, it is a 
problem affecting all kids, everywhere.

• See the following pages in terms of target audience – we have identified 
three audiences:
• Parents/caregivers of secondary school children.

• Parents/caregivers of primary school children.

• Non-parents/caregivers.
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What, realistically, can be achieved in the initial 
phase of the campaign?

• See the following pages for detailed targets – we have identified five 
audiences:
• Parents generally (because 46% don’t rate non-attendance as a serious reason accounting 

for non-engagement.

• Parents of primary school children (because 78% of them don’t think non-attendance is a 
serious primary school problem.

• Parents of secondary school children (because 57% of them don’t think non-attendance is a 
serious secondary school problem.

• Parents who identify as Māori/Pasifika because they are more likely to agree that non-attendance is 
a problem affecting their communities (48% of Māori parents think it is an issue affecting Māori kids 
more than others and 45% of Pasifika parents think it is an issue affecting Pasifika kids more than 
other kids).

• Non-parents/caregivers (because 33% don’t rate non-attendance as a serious reason 
accounting for non-engagement).
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Who are the target audiences for the campaign? 
(continued)

Primary target audience  Rationale

1. Parents/caregivers  

 

1b. Parents/
caregivers of primary school 
children

49% of these parents/caregivers didn’t believe school non-attendance was a ‘serious’ problem. 51% gave another 
answer (i.e. disagreed, didn’t know or gave a neutral response).

One-third (33%) of these people also incorrectly define what school non-attendance is (i.e. they define it as a 
problem within the official regular definition).

Two-thirds (66%) of these parents/caregivers do NOT see school non-attendance as a problem affecting their 
community, and 38% see it as a problem affecting secondary school kids more than primary school kids.

As a comparison, 22% see it as a problem affecting primary school kids more than secondary school kids.

Furthermore, 34% see it as a problem affecting Māori kids more than other kids; while 30% see it as a problem 
affecting Pasifika kids more than other kids.

In terms of impacts resulting from school non-attendance, currently these parents/caregivers do NOT see school 
non-attendance as affecting:

∙ The qualifications kids have when they leave school (40% do NOT rate this as an impact).

∙ Or their options (51%).

∙ Or their social development (46%).

∙ Or their mental wellbeing (44%). 
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Who are the target audiences for the campaign?

Primary target audience  Rationale

1. Parents/caregivers  Overall, 46% of this audience didn’t believe school non-attendance was a ‘serious’ problem.

 

1a. Parents/
caregivers of secondary school 
children

This was the case for 61% of those with secondary school children. 40% gave another answer (i.e. disagreed, didn’t 
know or gave a neutral response).

One-third (34%) of these parents/caregivers also incorrectly define what school non-attendance is (i.e. they define 
it as a problem within the official regular definition).

42% of these parents/caregivers do NOT see school non-attendance as a problem affecting their community, and 
33% see it as a problem affecting primary school kids more than secondary school kids. 

As a comparison, 43% see it as a problem affecting secondary school kids more than primary school kids

Furthermore, 40% see it as a problem affecting Māori kids more than other kids; and 32% see it as a problem 
affecting Pasifika kids more than other kids.

In terms of impacts resulting from school non-attendance, currently these parents/caregivers do NOT see school 
non-attendance as affecting:

∙ The qualifications kids have when they leave school (37% do NOT rate this as an impact).

∙ Or their options (44%).

∙ Or their social development (44%).

∙ Or their mental wellbeing (46%). 
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Primary target audience  Rationale

1. Parents/caregivers  Overall, 46% of this audience didn’t believe school non-attendance was a ‘serious’ problem.

 

1c. Parents/caregivers who 
identify as Māori

45% of this audience didn’t believe school non-attendance was a ‘serious’ problem.

60% of these parents/caregivers do NOT see school non-attendance as a problem affecting their community, and 
23% see it as a problem affecting primary school kids more than secondary school kids. 

As a comparison, 40% see it as a problem affecting secondary school kids more than primary school kids.

Furthermore, 45% see it as a problem affecting Māori kids more than other kids; and 34% see it as a problem 
affecting Pasifika kids more than other kids.

One-third (43%) of these parents/caregivers also incorrectly define what school non-attendance is (i.e. they define 
it as a problem within the official regular definition).

The most frequently mentioned reasons for kids not going to school are: bullying (71%), they don’t get the extra 
support they need to learn (59%, they’re not accepted for who they are (55%) and racism (54%).

In terms of impacts resulting from school non-attendance, currently these parents/caregivers do NOT see school 
non-attendance as affecting:

• The qualifications kids have when they leave school (44% do NOT rate this as an impact).

• Or their options (48%).

• Or their social development (42%).

• Or their mental wellbeing (46%). 

Who are the target audiences for the campaign? 
(continued)
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Who are the target audiences for the campaign? 
(continued)

Primary target audience  Rationale

1. Parents/caregivers  

 

1d. Parents/caregivers who 
identify as Pasifika

38% of this audience didn’t believe school non-attendance was a ‘serious’ problem.

53% of these parents/caregivers do NOT see school non-attendance as a problem affecting their community, and 
29% see it as a problem affecting primary school kids more than secondary school kids. 

As a comparison, 48% see it as a problem affecting secondary school kids more than primary school kids.

Furthermore, 45% see it as a problem affecting Pasifika kids more than other kids; and 47% see it as a problem 
affecting Māori kids more than other kids.

One-third (44%) of these parents/caregivers also incorrectly define what school non-attendance is (i.e. they define 
it as a problem within the official regular definition).

The most frequently mentioned reasons for kids not going to school are: bullying (74%), they don’t get the extra 
support they need to learn (67%), racism (60%), school is boring (58%), COVID-19 has changed routines (54%) and 
schools don’t have the resources to follow-up non-attendance (54%).

In terms of impacts resulting from school non-attendance, currently these parents/caregivers do NOT see school 
non-attendance as affecting:

∙ The qualifications kids have when they leave school (38% do NOT rate this as an impact.

∙ Or their options (48%).

∙ Or their social development (40%).

∙ Or their mental wellbeing (38%). 
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Who are the target audiences for the campaign? 
(continued)

Secondary target audience  Rationale

2. Non-parents/caregivers  

 

One-third (33%) of these non-parents/caregivers don’t believe school non-attendance is a ‘serious’ problem.

44% of these people also incorrectly define what school non-attendance is (i.e. they define it as a problem within 
the official regular definition).

Two-thirds (64%) of these non-parents/caregivers do NOT see school non-attendance as a problem affecting their 
community, and 40% see it as a problem affecting secondary school kids more than primary school kids.

As a comparison, 17% see it as a problem affecting primary school kids more than secondary school kids.

Furthermore, 40% see it as a problem affecting Māori kids more than other kids; while 30% see it as a problem 
affecting Pasifika kids more than other kids.

In terms of impacts resulting from school non-attendance, currently these non-parents/caregivers do NOT see 
school non-attendance as affecting:

• The qualifications kids have when they leave school (28% do NOT rate this as an impact).

• Or their options (35%).

• Or their social development (38%).

• Or their mental wellbeing (41%).  
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Research New Zealand is a corporate member of the European 
Society of Opinion & Marketing Research (ESOMAR). This means that 
all staff (and contractors working on our behalf) abide by ESOMAR’s 
Code of Practice. This is also the Code of the International Chamber of 
Commerce.

This Code is based upon three fundamental principles:

1. When collecting personal data from data subjects for the purpose 
of research, researchers must be transparent about the 
information they plan to collect, the purpose for which it will be 
collected, with whom it might be shared and in what form.

2. Researchers must ensure that personal data used in research is 
thoroughly protected from unauthorised access and not disclosed 
without the consent of the data subject.

3. Researchers must always behave ethically and not do anything 
that might harm a data subject or damage the reputation of 
market, opinion and social research.

ESOMAR’s Code of Practice may be downloaded from 
https://www.esomar.org/
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